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152  Rescue  Me! — Full-service  travel  agen¬ 
cies  are  taking  on  more  pieces  of  the 
meeting  planning  job.  10/93  p.  97 

153  Logistics — A  bad  transportation  sys¬ 
tem  can  derail  your  event.  Here  are 
some  tips  to  keep  things  on  track. 
10/93  p.  138 

154  Educated  Traveler — Traveling 
healthy;  Simplified  hotel  rates; 

New  rules  in  Europe.  1/93  p.  43 

155  Educated  Traveler — Carry-on  food 
from  airport  hotels;  10  best  and  worst 
deals  of  1993. 2/93  p.  41 

I  156  Educated  Traveler — New  deadline 
for  airline  claims;  How  to  sleep  on  jets; 
Moscow  made  easy.  3/93  p.  39 

157  Educated  Traveler — Black  heritage 
tours;  Best  hotels  for  fitness.  4/93  p.  65 

158  Educated  Traveler — See  Australia  as 
only  a  foreigner  can;  Business 
amenities  at  hotels;  Tax  strategies. 
5/93  p.  39 

159  Educated  Traveler — Airlines  edgy 
about  laptops;  Shipping  goods  to 
Mexico;  Charge  card  errors;  How  to 
fly  relaxed  and  happy.  6/93  p.  31 

160  Educated  Traveler — Airport  meet¬ 
ings  in  Europe;  IRS  nabs  frequent 


j  flyers.  7/93  p.  21 
I  161  Educated  Traveler — Sex  and  the  trav- 
I  eler;  Better  room  service;  Pager  aids  in 
planning  flights.  8/93  p.  33 

162  Educated  Traveler — Traveling  with 
contact  lenses;  Legal  briefs.  9/93  p.  35 

8  Educated  Traveler — Budgeting  for 
1994;  Offices  on  the  road;  Fighting 
abominable  phone  service.  10/93  p.  49 
209  Educated  Traveler — Are  you  a  driv¬ 
ing  risk?;  Guard  your  health;  Short- 
haul  fares  sell  for  peanuts.  11  /93  p.  35 

163  Educated  Traveler — ^Jet  Lag;  Learn  to 
control  T&E;  Miles  can  expire.  12/93  p.  29 

SITE  SELECTION 

164  ALABAMA  7/93  p.  151 

165  ARIZONA  Phoenix/Scottsdale  area 
9/93  p.  283;  Tucson  11/93  p.  180; 
Statewide  3/93  p.  145 

166  ARKANSAS  1/93  p.  160 

167  CALIFORNIA  Los  Angeles  Area 
11/93  p.  144;  Palm  Springs  12/93  p. 
119;  San  Francisco,  Oakland,  and  San 
Jose  1/93  p.  Ib7;  San  Diego  4/93  p.  185 

168  COLORADO  Denver  2/93  p.  166; 
Statewide  4/93  p.  173;  Rocky 
Mountain  Resorts  9/93  p.  295 

169  FLORIDA  East  Coast  2/93  p.  171; 
Florida  Keys  2/93  p.  178  and  12/93  p. 
101;  Fort  Lauderdale  2/93  p.  174  and 
12/93  p.  101;  Miami  2/93  p.  174  and 
12/93  p.  101;  Orlando /Central  Florida 
4/93  p.  137;  West  Coast  6/93  p.  131; 
Marco  Island,  Naples,  Lee  County 


12/93  p.  101 

170  GEORGIA  Atlanta  5/93  p.  109 

171  HAWAII  Kauai,  Lanai,  Maui, 

Molokai  3/93  p.  169;  Oahu  &  the  Big 
Island  9/93  p.  273 

172  ILLINOIS  Chicago  6/93  p.  115; 
Statewide  12/93  p.  113 

173  KENTUCKY  6/93  p.  105 

174  LOUISIANA  Statewide  1/93  p.  155; 
New  Orleans  9/93  p.  269 

175  MASSACHUSETTS  Boston  11/93  p.  137 

176  MICHIGAN  5/93  p.  118 
164  MISSISSIPPI  7/93  p.  151 

177  MISSOURI  St.  Louis  10/93  p.  163 

178  NEVADA  Las  Vegas  7/93  p.  163; 

Reno  &  Lake  Tahoe  10/93  p.  171 

179  NEW  JERSEY  7/93  p.  178 

180  NEW  MEXICO  8/93  p.  122 

181  NEW  YORK  New  York  Metropolitan 
Area  5/93  p.  131 

182  NORTH  CAROLINA  3/93  p.  151 

183  OHIO  Cincinnati  11/93  p.  177; 
Cleveland  8/93  p.  114 

184  OKLAHOMA  1/93  p.  149 

185  PENNSYLVANIA  12/93  p.  125 

186  RHODE  ISLAND  6/93  p.  149 
182  SOUTH  CAROLINA  3/93  p.  162 

187  TENNESSEE  Statewide  11/93  p.  165; 
Nashville  8/93  p.  127;  11/93  p.  162 

188  TEXAS  Statewide  2/93  p.  181; 
Dallas/Ft.  Worth  3/93  p.  165; 

Houston  10/93  p.  166;  ^n  Antonio 
7/93  p.  182 

189  UTAH  5/93  p.  124; 

190  VIRGINIA  3/93  p.  134 

191  WASHINGTON  D.C.  10/93  p.  179 
176  WISCONSIN  5/93  p.  118 

192  ASIA  6/93  p.  153 

193  AUSTRALIA  5/93  p.  137 

194  AUSTRIA  4/93  p.  194 

195  BERMUDA  9/93  p.  311 

196  CANADA,  Western  2/93  p.  199; 

Eastern  12/93  p.  131;  Quebec  3/93  p.  183 

197  THE  CARIBBEAN  8/93  p.  148 
192  CHINA  6/93  p.  153 

198  DENMARK  1/93  p.  146 

199  ENGLAND  &  SCOTLAND  9/93p.314 

200  FRANCE  12/93  p.  140 

201  GERMANY  2/93  P.  193 

202  HONG  KONG  8/93  p.  152;  see  also  #192 

203  HUNGARY  7/93  p.  187 
192  INDONESIA  6/93  p.  153 
192  JAPAN  6/93  p.  153 

192  KOREA  6/93  p.  153 

204  MALAYSIA  7/93  p.  193;  see  also  #192 

205  MEXICO  10/93  p.  185;  Cancun  6/93  p.  109 
200  MONACO  12/93  p.  140 
206THEPHILIPPINESll/93p.  185;  see 

also  #192 

207  SINGAPORE  10/93  p.  194;  see  also  #192 

208  SPAIN  5/93  p.  142 
198  SWEDEN  1/93  p.  146 
192  TAIWAN  6/93  p.  153 
192  THAILAND  6/93  p.  153 


TO  ORDER  PHOTOCOPIES  OF  ANY  ARTICLE 
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Successful  Meetings,  Reader  Service  Department,  355  Park  Ave.  South,  New  York,  NY  10010 

Please  send  me  photocopies  of  the  articles  corresponding  with  the  numbers  I  have  circled 
above.  Enclosed  is  a  check  for  $3  per  article.  (Payment  must  accompany  order.) 

(name) _ (phone) _ 

(company) _ 

(address)  _ 


(city,  state,  zip) . 

I _ 
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